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ON SONG

Ask the client…

● What resonates for you when you listen to this piece of music? (Resonance can be 
positive or negative)
● What does this track mean for you?
● How could what you’ve heard link to your challenge at work?
● How could this music resonate with your organisational issues right now?
● What solutions do you see in this piece of music?
● How might you alter this track, ie, in relation to career/business thoughts?
● What piece of music would you have chosen/do you wish I had brought along instead? 
● What more can you tell me about that musical choice?
● What do you think the artist wanted to convey? To whom?
●	 How might working with music today have helped you/your business/the share price?

           Go and get your pads on,take your place in the sun 

From Bangalore to Kingston, the age of revolution... 

                                   from The Age of Revolution by The Duckworth Lewis Method



■

●	 

Check and reflect

● Are you choosing the music? If so, what is your purpose in allowing this? 
● How are you selecting music for a coaching session?
● If your client is choosing the music, what is your explicit awareness and purpose as 
a coach in allowing this?
● What does your choice of music mean for the coaching agenda?
● Could you be colluding with the client by letting them choose the music?
● To what extent is coaching with music serving your client? Or is it about you?
● Evaluation: What did you learn about the client through coaching with music?
● If you can’t face trying this, what could that tell you about where you are as a coach 
right now? And what could it tell your clients?
● So you’ve tried it with an individual client – what about team coaching?
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